
Job title: Marketing Coordinator
Reports to: This position reports dually to the High School Assistant Principal and the Director
of Marketing & Communications
Schedule: 40 hour work week, with occasional after school and weekends as necessary

Organizational summary:
Since 1927, the Yeshivah of Flatbush has stood at the forefront of American Jewish education
and has set the standard of excellence emulated by other academic institutions. It has imbued
its students with a thirst for knowledge, a commitment toTorah and Zionism, a love of the
Hebrew language and the dedication to serve the greater Jewish and secular communities. The
school philosophy is a synthesis of Judaic studies, liberal arts and extracurricular activities that
places great emphasis on the students' character development. It has evolved into a unique
complement of Jewish and American values that focuses on all aspects of education and
enables our graduates to meet the challenges of college and life. In the years to come, we look
forward to continuing the traditions of excellence, innovation and leadership that have made us
a world-renowned institution.

Organizational mission:
The mission of the Yeshivah of Flatbush is to:

● EMPOWER our students to develop exceptional character and intellect.
● EDUCATE through a rigorous Torah b'Ivrit and General Studies program with a robust

set of co-curricular opportunities in a supportive and nurturing environment.
● INSPIRE a love for and commitment to Torah U'Mitzvot, Medinat Yisrael, and Klal Yisrael

with responsibility to advance the welfare of all humanity.

Responsibilities:
The Yeshivah of Flatbush Joel Braverman High School seeks a marketing and PR professional
who is able to incorporate our school’s mission and vision to appropriately tell our story through
a variety of media platforms. This individual’s responsibilities will include:

● Providing strategic direction, handling content and navigating the process for
marketing materials, including copy and images, in collaboration with internal
staff and graphic designer.

● Creating a strategic marketing calendar in coordination with internal departments.
● Generating content for Instagram, including planning and building posts and

stories, writing blurbs, and selecting appropriate photos.
● Managing the Instagram account, including posting and interacting with users

and responding to messages, inquiries, and comments.



● Attending school events to generate coverage of programs for school
publications.

● Working with in-house videographer to direct and manage video narratives
throughout the school.

● Providing marketing support to the HS Admissions team in connection with the
open house, including outreach, invitations, program materials, video direction,
and coverage.

● Decorating the school campus with photos, student work, and thematic materials
based on the time of the year, to include displaying current photos and materials
on the digital screens throughout the building.

Requirements:
● Bachelor’s degree in English, communications, or related field.
● 2-5 years of related experience.
● Excellent writing skills to be able to write, edit, and polish content for multiple

printed and digital publications.
● Strong interpersonal and communications skills to successfully interact with a

wide range of stakeholders, such as staff, students, parents and board members.
● Ability to think creatively and suggest new ideas while drawing upon best

practices and the latest social media trends.
● Ability to work independently and as a team member.
● Ability to multi-task in a fast-paced environment.
● Excellent organizational skills and attention to detail.
● Experience in marketing, public relations, branding and outreach a plus.

Compensation commensurate with qualifications and experience. Benefits include medical,
retirement and vacation.

Send resume and cover letter to comms@flatbush.org

mailto:comms@flatbush.org

